This document will be of assistance in viewing the video analyzing a student’s
annotation during the active reading of the text Walmart - Good or Evil? This
skill was part of the 'Reading Process’' on the skill ladder of a High School
Economics LDC Module.

Below, you will find a lesson plan. You may wish to familiarize yourself with
this prior to watching the video clip. Also included in this file are the
student-annotated text and the scored Active Reading Rubric discussed in the
video.

Documents — Active Reading-Healthcare & Active Reading-Walmart

Skill Cluster — Reading Process

Active Reading

Skill &

€ Ability to understand necessary reading strategies needed for the task and
Definition

develop an understanding of a text by locating words and phrases that
identify key concepts and facts, or information.

Annotated Articles
Use annotation techniques and other reading strategies to demonstrate your
reading process and your level of interaction with the text.

Product &
Prompt

¢ Annotated or “actively read” article has a variety of marks (circles,
underlining, stars, highlights, etc.). Annotation also includes written

Scoring questions, connections, and insights in the margins.

* Use annotation rubric to provide students feedback on their reading.

e Frontload vocabulary synonyms for market and command economies.
Students record in Vocabulary Notes section of their Writer’s Notebook.
¢ Instruction for the first article (“Should the U.S. have a National
Healthcare System?”) should be very explicit and include group/partner
work and teacher modeling.
Instructional o Teacher reads first 3 sentences of the article, modeling active
Strategies reading and strategies.

o Students finish reading the rest of the article using a “think aloud”
process with a partner.

o Teacher asks for a list of vocabulary that students struggled with
and class discusses strategies for understanding words in context.
Students record new vocabulary in the Vocabulary Notes section of
their Writer’s Notebook.

e Students actively read and annotate the next 3 articles mostly
independently with some teacher guidance and reflection in pairs.
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nce upon a time, chal activists decnec the
plight of workers in company towns whose
paychecks vanished each week because they

were being gouged by the local stores. And

“uthan politicians, angered by the high prices charged at

many grocery stores in the inner ciry, offered subsidies in

order to attract chain stqres that would make food more
affordable for the poor. (b‘ ; \\\L(, \J\&\ f\" /‘H

Then Wal-Mart came along, offering urbanites food at

the same low prices charged in the suburbs. Now the activ-

7 ists and politicians have a new cause: Say No to Wal-Mart!

K ﬂétop it before it discounts again! f:’ﬂ_—'——————
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This new cru:’sade is especially puzzling in light of the cur-
rent Consensus gmong poverty experts. Many have praised the

welfare reformof the 1990s and say the government should ;./\’ 94(4

keep pushing people off the welfare rolls and g;m_;o.bs.bza 1"
From that perspective, Wal-Mart has been one of the o

most successful antipoverty programs %_n/ America. It A
provides entry-level jobs that Tnskilled' workers badly VY & wt
want—there are often 5 to 10 app hcarwts for each position L'NC\’

at a new store. V{lﬂw\‘x /é (‘\% cjmq}‘“

JOBS FOR UNSKILLED WORKERS J Y-
Critics say Wal-Mart’s pay, $9.68 per hour on average, is
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too low and depresses local retail wages when a pew store

opens. That effect is debatable, but even if wages do go -] "\M"' N FJbg
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al-Mart recently responded to some of its

critics with one of the worst economic argu-

} mepis-of the last year.

\ J\ 9 J‘\h A gmﬁxiacl(;d group critical of the com-
v}gany, Wake Up Wal-Mart, released a TV ad in December

?{ ‘)} %‘ accusing Wal- ‘Vlart of v1olaung religious values Tbe ad was

giant for paying low wages and offering poor benef.[s The
letter declares that “Jesus would not embrace Wal-Mart’s
values of greed and profits at any cost.”

You may think that this particular advertising cam-
paign—which has inevitably been dubbed “Where would
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Paul Krugmasn is a columnist on the Op-Ed page of The New York Times.
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Jesus shop?”—is a bit over the top. But it’s clear why those

concerned about the state of American workers are focus- | ¢

ing their criticism on Wal-Mart. LS 4{,1, pbt );«)f\“‘"
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LOW PAY, FEW BENEFITS

Wal-Mart isn’t just America’s largest private employer.
It’s also a symbol of the state of our economy, which is

Ao A
growing even &s living standards for average working }to&ﬂ ad
‘Americans fall oz ﬁmma huge,

and hugely profitable, company that pays badly and offers
_minimal benefits. AKX

Attacks o})WalJé!ﬁt have hurL its image, and perhaps
even xts/k)_gg/vess The company has set up a campaign- =
style war room to devise responses. So how did Wal-Mart sessse=s
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dow'x slightly, these workers still end up \mth\mre dxspos~
,7avb_le income, ccoxdmo to Jason Furman, a protes"‘or at

ton administration who studies Wal-Mart.

Furman notes that the possible decline in wages is
minuscule compared with what the typical family saves by
stoppiag at Wal-Maitneany $800|per year on groceries
dlone, a savings that's especially valuable to the many low-
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income shoppers at Wal-Mart.
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AN EASY TARGET
The average income of Wal-Mart shoppers is $35,000,
compared with $50,000 for Target and $74,000 for Costco.
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WALVIA

ALWAYS MIGH COSTS,

WAL-MART'S HEALTH CARE CRISIS
COSTS TAXPAYERS GVER
$210 MILLION AND COUNTING

MQORE THAN 3,800 stores in the U.S.
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respond to this recent religious-values critique? :
Wal-Marr can claim, with considerable justice, that its
OnSiderabie Justi
business practices make Americags a whole richer. The fact
is that Wal-Mart sells many products more cheaply than tra-
ditional stores, and that its low prices aren't solely or even
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\'(‘))\3 B mainly the cesult of the low wages it pays@j Mart has
( been able to reduce prices largely because it has brought

retail businéss. |

It’s hard&r Tor Wal-Mart to defend its pay and benefits
policies. The company could try to argue that despite its
awesome size and market dominance, it cannot defy-the

/ﬁenuine technological and organizational innovation to the

[a\vs of supply and dcmanu and therefore is forced to pay
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ity and former economic adviser in the (
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Costco is touted as the virtuous alternative to Wal- Mart
because it pays better wages, but it needs to do so because
it requires hWkﬁs‘{mwhﬂr{m_ prod-
cts to its more affluent custo —
Wal-Mart is often denounced for getting “corporate wel-
fare” because some of its employees rely on Medicaid for
health care and on other government aid. But so do some

employees at other companies or at government InstiutoRs_Ja
Cee ol N
like public school “Mart offers heaith benefits that ace -',;,,I}N'v
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generally comparable to what other big retailers offer. VU I
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Wal-Mart’s size makes it an easy target for enemies, like
_._—_—-/-
the Maryland legislators who passed a bill in January that
would apparently affect only one company in the state:
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low wages (though I would disagree).
But instead, Wal-Mart decided to insult our mtelhgence
by claiming to be, of all things, an engine of job creation.
Judging from its response to the religious-values campaign,
the assertion that Wal-Mart “creates 100,000 jobs a year” is
now the core of the company’s public-relations strategy.

CREATING JOBS?

It's true that the company is getting bigger every year
Buﬁ@sﬁmg 100,000 people to Wal-Mart’s workforce does
not mean adding 100,000 jobs to the econor}z—WOn the
contrary, there's
L\(pgnds it destroys at least as many jobs as it creates, and
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s every reason to believe that as Wal-Mart
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\Wal-Mart. The legislators in Maryland (and other states

\\considering similar proposals) want to force Wal-Mart to

\}\‘3-' either increase its spending on health-care benefits or to
A
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\JQ But suppose Wal-Mart were forced to give health cover-
f ‘ff) \\,}' age 1o all of its part-time employees. To remain competitive,
Y Wal-Mart would probably cut the cash wages of the work-

rs to compensate for the additional health benefits. The cut
in take-home pay would be particularly hard on the many
part-timers who don’t need the benefits because they're

already covered through their spouses’ or other insurance.
y
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Some of Wal-Mart’s critics prefer to imagine that Wal-
Mart wouldn't have to cut wages—that it could get away
with raising prices a little to cover the extra health-care

expenses. But higher prices would make Wal-Mart’s 5_shop- i\"-n '

pers bear_the cost: Wal-Mart’s low-income customers

would, in effect, be paying [z_;egressive new sales tax to pay (C/{’,’?}t

for the employees’ added health bﬁneﬁ@ ﬁ:’(/m»[ i$ Fy-er N/ ""”\{.?
It’s easy to understand the motives of some of V}«’/'al-I\/‘,[a'z’si g ()l[(-éy\e i 49

enemies. Local merchants don't want to match its prices. R

Labor leaders know that they’ll lose members and dues if
unionized stores suffer. But @y would anyone who claims
to be fighting for social justice be so determined to take
money out of the pockets of the poorq @ —John Tierney
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drives down workers’ wages in the process.

Think about what happens when Wal-Mart opens a store
in a previously untouched city or county. The new store
takes sales away from stores that are already in the area;
these stores lay off workers or even go out of business.

WHEN WAL-MART COMES TO TOWN

Because Wal-Mart's stores employ fewer workers per
dollar of sales than the smaller stores they replacc{;o;ver—
all retail employment surely goes down, not up, when
Wal-Mart comes to town. And if the jobs lost come from
employers who pay more than Wal-Mart does, overall

CEET A TUNICK RIGHT MIKE SIMONS/GETTY IMAGES

wages will fall.

yoE .
This 1§1’tfjust speculation on my part. A recent study

used sophisticated statistical analysis to estimate the effects

on jobs:nd wages as Wal-Mart spread out from its original
center in Arkansas. The authors found that retail employ-
ment did, indeed, fall when Wal-Mart arrived in a new
county. It’s not clear whether overall employment rose_or
foll when 2 Wal-Mart store opened. But it’s clear that pver-
age wages fell. =
So Wal-Mart has chosen to defend itself with a really
poor argument. If that’s the best the company can come up
with, it’s going to keep losing the public-relations war with
its critics, Maybe it should consider an alternative strategy,

such as paying higher wages.Q —Paul Krugman
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Active Reading Rubric

Active Reading - Level 1

Active Reading - Level 2

Active Reading - Level 3

e Annotation Marks:

o Very little underlining
or only of unfamiliar
words.

e Written Comments:

o No comments or only
simple comments
such as “cool”,
“wow”, “stupid”.

o No or few personal
connections.

e Analysis:

o No indication of
student understanding
or finding the main
idea of the text.

o No questions written
in the margins.

e Annotation Marks:

o Some but limited variety
in markings such as (",?
underlining, circles, and

stars. Variety

e Annotation Marks:

o Variety of marks —

-

marks 4
Need
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mark + akn
e Written Comments: fr un wn

Voceadb.
o Comments are a
combination of short
phrases and words that
engagement in the text.

o Personal connections are
evident but limited.

e Analysis:

o Evidence of highlighting or
underling main idea or
focus of the text.

o Some questions about the
text that show curiosity in
unknown concepts or
statements in text.

1S underlining, circles, and

of stars — and each type

;sec/- of mark is used for a
#$e< specific purpose

(underline = key point,

circle = unknown word,

etc).

e Written Comments:

o Comments are insightful

e —
and are mostly phrases
directed at pieces of the
text that relate to the
main idea.

Relevant connections that

e Analysis:

o Main idea and ‘
supporting examples are

clearly underlined or
highlighted in the text.//

Questions written in -

margins demonstrate
connections to prior
knowledge of content
and are purposeful in
discovering deeper
meaning of text.

add depth to the articles jro Walmas?
. eomesS
meaning. s 2 2
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